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Bombora Planning & Measurement Suite

Navigate to the different Insights products within the suite:

Definition

Audience Insights

Website activity overlaid
with business demo and
interests

Audience Composition

Firmographic and demographic data of your site visitors site-wide and by specific page
URL

Audience Interests

Interest data of your visitors filtered by site and demographic data

Audience Intent

Understand the Bombora Intent topics and topic categories that visitors on your site(s)
are signaling intent on across the entire Bombora Co-op. As well, see how their intent

levels index against the rest of the companies tracked by Bombora. Furthermore, see a
breakdown of the demographic and firmographic data on your website visitors.

Account Intelligence

Understand the on-site traffic for the companies that are visiting your website. See a
high-level preview of the Bombora Intent topics and topic categories visitors on your
site(s) are signaling intent on across the entire Bombora Co-op.



https://insights.bombora.com/dashboards-next/354?Entity=&Date+Range=30+day&Date+Comparison=week&Website+Domain=&Website+URL=&Custom+ID=&URL+Level+1=&URL+Level+2=&URL+Level+3=&Engagement=
https://insights.bombora.com/dashboards-next/279?B2B%20Interest=&Website%20Domain=&B2B%20Interest%20Category=&Date%20Range=30%20day&Entity=&Custom%20ID=
https://insights.bombora.com/dashboards/379
https://insights.bombora.com/dashboards/359

Bombora Planning & Measurement Suite

Navigate to the different Insights products within the suite:

Product

Definition

Campaign Measurement

Post-campaign insights
for display only and
integrated programs
(display + content)

Display Campaign
Measurement

Campaign reporting on unique users, impressions, business domains, and topic intent
that were exposed to a client’s display advertising campaign (Combination of
Audience Verification + Company Surge)

Integrated Campaign
Measurement

Campaign reporting on display advertising and sponsored content in one single
template (Combination of Audience Verification + Company Surge + Audience
Insights)

Campaign Reach

Campaign reporting on user level data (Including unique users, impressions,
business domains, interest categories, demographics, and firmographics) on client's

display advertising campaign (Just Audience Verification)

Market Insights

Business research trends
across Bombora’s 30
billion pageview Data
Co-op

Intent Trends

Business research trends across Bombora’s Data Co-op, filtered by topic, category,
firmographics

Total Addressable In-Market

Intent by topic and research stages by company size and industry

Account Intent

Intent by topic and research stage by individual companies and target account lists
(TAL)



https://insights.bombora.com/dashboards/369?Entity=&Date=30%20day&DAB%20External%20ID=&DAB%20Custom%20ID=&Taxonomy=Bombora&Theme=Technology&Category=&Topic%20Name=&Industry=&Business%20Domain=&Company%20Size=&Company%20Surge%C2%AE%20Score=%5B60,100%5D
https://insights.bombora.com/dashboards/369?Entity=&Date=30%20day&DAB%20External%20ID=&DAB%20Custom%20ID=&Taxonomy=Bombora&Theme=Technology&Category=&Topic%20Name=&Industry=&Business%20Domain=&Company%20Size=&Company%20Surge%C2%AE%20Score=%5B60,100%5D
https://insights.bombora.com/dashboards/370?Entity=&Date=30%20day&DAB%20External%20ID=&DAB%20Custom%20ID=&Taxonomy=Bombora&Theme=Technology&Category=&Topic%20Name=&Website%20URL=&Business%20Domain=&Company%20Size=&Industry=&Company%20Surge%C2%AE%20Score=%5B60,100%5D
https://insights.bombora.com/dashboards/370?Entity=&Date=30%20day&DAB%20External%20ID=&DAB%20Custom%20ID=&Taxonomy=Bombora&Theme=Technology&Category=&Topic%20Name=&Website%20URL=&Business%20Domain=&Company%20Size=&Industry=&Company%20Surge%C2%AE%20Score=%5B60,100%5D
https://insights.bombora.com/dashboards/377
https://insights.bombora.com/dashboards-next/362?Date=3+month&Taxonomy=Bombora&Theme=Technology&Category=&Topic=&Business+Domain=&Company+Size=&Industry=&Country=&Company+Surge%C2%AE+Score=%5B60%2C100%5D&Topics+Spiking+in+Interest=%3E%3D1
https://insights.bombora.com/dashboards-next/QViBPb6dFMmT4rwVISRkIo?Date=3+month&Taxonomy=Bombora&Theme=Technology&Category=&Topic=&Business+Domain=&Company+Size=&Industry=&Country=&Company+Surge%C2%AE+Score=%5B60%2C100%5D&Topics+Spiking+in+Interest=%3E%3D1
https://insights.bombora.com/dashboards-next/nDOj9UBwtJdYSTfCcLOc67?Date+Filter=3+month&Taxonomy=Bombora&Theme=Technology&Category=&Topic=&Business+Domain=&Country=&Company+Surge%C2%AE+Score=%5B60%2C100%5D&Company+Size=&Industry=&Topics+Spiking+in+Interest=%3E%3D1

Getting Started: Login & General Navigation



Login at insights.bombora.com

bombora

LogIn

Welcome to Bombora Insights!

Email mchocky@bombora.com

Password | sreesessssssessenncsssnannns .|

Stay logged in. This is a trusted computer.
You will be logged out automatically after a short while unless
you indicate that this is a trusted computer.

1. When logging in, be sure to v ‘Stay logged in’

You cannot be logged into the Bombora Ul and Insights in Looker simultaneously. If you try to login to
Insights and see an error, check that you are not also logged in to the Bombora Ul.




Click Bombora Company Surge® Insights under ‘Shared
folders’ in order to access all available Insights folders.

= bombora Q ™ @
© Explore Shared > Bombora Company Surge® Insights &
@ Admin

Folders Sort by Name 3 A

» {ar Bombora Employee Insights

Audience Insights Campaign Insights
= Overview
» (O Recently Viewed Market Insights
» O Favorites
~ [Z] Boards
No boards added yet

~ Shared folders

» Bombora Company Surg...




TIP: Save these links to your web browser for easy access to
each suite of dashboards.

1l
3
T
S
a

Qa ®B @ 6

D A u d i e n C e I n Si Q h tS @ E"’"c."e Shared > Bombora Company Surge® Insights &
Sort by Name + A

Folders

L L
D C a m D a] g n I n S.I g h tS > @ BomboraEmployee Insights Audience Insights Campaign Insights
W
cently Viewed Market Insights
D M k I ° h » O Favorites
arket Insights S +
No boards added yet



https://insights.bombora.com/folders/648
https://insights.bombora.com/folders/1439
https://insights.bombora.com/folders/649

Within each folder, you’ll be able to see the corresponding
dashboards.

Click on the © to save

= bombora
any dashboard to your
favorites!
© Explore Shared > Bombora Comp... > Audience Insights
@ Admin
Dashboards Sort by Name + A~ 98
» far Bombora Employee Insights
D Name A Favorite
= Overview
O |=-2-= Audience Insights | Account Intelligence
» (O Recently Viewed 2,602 Views, 20 Favorites, Created by Semeon Balagula
» O Favorites
T Audience Insights | Audience Composition
o 0O g P
E Boards + —M 14,224 Views, 65 Favorites, Created by Semeon Balagula
No boards added yet
@) » "= Audience Insights | Audience Intent O
= = = = 1,832 Views, 16 Favorites, Created by Semeon Balagula
~ [ Folders
My folder 0l==-- Audience Insights | Audience Interests v
7,954 Views, 40 Favorites, Created by Missy Nelson

[3 Sha Bombora Company Surge® Insights

» Bombora Company Surg...




TIP: Within any view, you can minimize the sidebar.

@ 3 © W 5

ombora

Explore

Admin

Bombora Employee Insights
Overview
Recently Viewed

Favorites

Boards +

No boards added yet

Folders
My folder

Shared folders

» Bombora Company Surg...

» Bombora Insights Metric...

People

LookML dashboards

Audience Insights

Audience Insights | Account Intelligence ©

Entity Date *

any value v Last 30 Days

Target Account List Business Domain

any value v is any value
Region Company Surge® Score

X 60 100

is any value fo O

Taxonomy *

Bombora

Custom ID

is any value

X v

Website URL

is any value

Who are the companies that are visiting your website?

Theme

is Technology

Company Size

is any value

Category GO

is any value

Industry

is any value

Q ™M B2 @

15mago C =

Topic &
is any value

Country

is any value

Understand the on-site traffic for the companies that are visiting your website. See a high-level preview of the Bombora Intent topics and topic categories visitors on

your site(s) are signaling intent on across the entire Bombora Co-op.

Company Name Business Domain

Bombora, Inc. bombora.com

Unique Visitors v

-

Top Domains

High Engagement

Page Views

Page Views

205

% Topics Spiking

.11%

Top Intent Topic Research Spikes

Digital Asset 512
Management (DAM)
Software




TIP: Upload target account lists

Upload lists of domains to utilize in all Insights dashboards by using the Bombora Ul Target Account List Manager. By utilizing this
tool, you can access these target account lists in Company Surge Reports or Insights views at any time. You can also delete and edit
the name of the list.

bombora Company Surge® analyties  Audience Solutions Measurement  Insigh s Integrations * + @ 1 accounts ombora

How to Use the Tool:

Create New

1. Navigate to the Admin section of your Bombora Ul account. W
2 Click the dropdown and select, “Manage Target Account Lists”. £ cmmsuntion =)
3.  Click the orange button to upload a fresh list to the manager. s | @ s )
4 To create your new target account list, the tool will prompt you to B
upload a CSV or XLSX file with a list of your target business domains. B o B
5.  When you navigate back to a Market Insights, you will be able to find T
the saved list in the Target Account List filter. ———
Bombora Ul
Audience Insights
Audience Insights | Account Intelligence © 4
Entity Date * Taxonomy * Theme G Category G Topic G Target Account List Bfisiness Domain
any value v Last 30 Days Bombora X | v is Technology is any value is any value any value v is any value
Custom ID Website URL Company Size Industry Country Region Company Surge® Score
is any value is any value is any value is any value is any value is any value 060 1000

e e o o Insights (Planning & Measurement Suite) - —_—




TIP: Upload target account lists (cont’d)

Best Practices for Uploading a List:

Upload your file in either .csv or .xlsx format

The organization’s root domain must be in the first column of your file

Include the header of Column A as “Domain”

If your target account list only includes business names, you can file a ticket at
https://bombora.com/customer-support-forms/ to have your business names translated to
domains

Download a sample template for the correct formatting found at the top of the Target Account
List Manager page



https://bombora.com/customer-support-forms/

Now, let’s take a closer look at navigation and
filters once you open the dashboards



Dashboard general navigation and filters

Audience Insights

Audience Insights | Accgunt Intelligence © A AL 17mago C
Entity Dat Taxonomy * Theme & Category GO Topic & Target Account List Business Domain

any value v Last 30 Days Bombora X |y is Technology is any value is any value any value v is any value
Custom ID Website URL Company Size Industry Country Region Company Surge® Score

. . ) ) ; . 60 100

is any value is any value is any value is any value is any value is any value o o

Takes you back to that folder of dashboards

Date range filter

Topic & taxonomy filters

Target market filters

Filter by specific website(s) vs. all data for your entire portfolio
Filter by specific firmographic or demographic attributes.
Toggle the Company Surge score

NOUT AN WN =



How to use the Target Account List filter

Use the Target Account List filter to see traffic from specific companies that you’ve
loaded to the Bombora Ul through the Target Account list manager.

o o) Target Account List Business Domain Custom ID Website URL

s any value lany value B is any value is any value is any vali

50000 - dupes

50067 - 1000VIdomains-QA-test
50067 - Sample Account List Upload
50067 - Sample Account List _Emily

TIPS:
1.  Type in key words in the list name to easily find the TAL you are searching
for.
2.  You can also use a TAL plus filter further within the list in the view by using
the domain filter. (See the next slide.)



How to use the Business Domain filter?

Use the Business Domain filter to see traffic from specific companies

->  INCLUDE a specific list of companies by
filtering [ and type in OR cut/paste
your list of domains

Business Domain Website Domain
is dell.com or hp.com or ibm.com or google.... is any value
dell.com X hp.com X X v
is w ibm.com X +

google.com X

Pro tip! Use ‘contain’ and ‘doesn’t contain’ filter to

include/exclude a group of domains that share words
in their name - i.e., university or college

EXCLUDE a list of companies, such as
your own by filtering @ and type
in or cut/paste your list of domains

Business Domain Website Domain Website URL Custom

is not bombora.com is any value is any value is an

bombora.com X X v +

Business Domain Website Domain Website URL

does not contain university is any value is any value

!
doesn't contain university X X -
E\




How to use the Website Domain filter?

Use the Website Domain filter to look at specific website within your organization

-> To look at data for a specific site in ->  EXCLUDE a specific website from your
your portfolio type in that website with data pull, use the 5 A filter
the fif filter. This will include only
results for that website

Business Domain Website Domain Website URL Business Domain Website Domain Website URL

- is any value is any value is eweek.com v is any value is any value is not eweek.com

is - eweek.com X X - I + [ Sheekron i X |~ A




Dashboard general navigation and filters

Bombora | Audience Insights | Audience Composition

Website URLa Custom ID Engagement Company Sizee Industrve Country°

is any value is any value is any value is any value is any value is any value
1. Filter to a single URL or group of URLs based on a specific word

2.  Filter by Company Size

3. Filter by Industry (includes sub-industries)

4.  Filter by Country



How to use the Website URL filter?

Use the Website filter to look at data for a specific URL or group of URLs

>  Use the I filter AND pull data for a
single URL or group of URLs by copying

Use the filter to find all
pages that have the same word in the

and pasting into the box URL string
Website URL Ciistor ID Website URL Custom ID Engagement
is https://www.eweek.com/sponsored/spon... is any value contalirs sachacrd I AnyEiue sy valie

- ey
contains ¥ sponsored X
sponsored

E https:/www.eweek.com/s... X X v
+ o .
_ e subscribe
| Website URL Custom ID

s — is https://www.eweek.com/sponsored/spon... is any value Sustainability
cloud
e % | ~ climate-change
Hissmmensacconie : health-insurance
is - https:/www.eweek.com/s... X + T
w.eweek.com/s.. X

Copy/paste multiple URLs to . . .
Pro tip! Use the ‘contains’ filter to pull

get data for a grouping of

pages data for a site section.




Using firmographic filters in the top navigation

> Use the 5 filter on the
top navigation to
include data on specific
sub-industries,
company sizes and
countries

Jience Co

Date Comparis

weekly

Industry

is any value

Manufacturing > Building Materials

Manufacturing
Manufacturing > Aerospace & Defense
Manufacturing > Automobile

Manufacturing > Boats & Marine

site Domain

Manufacturing > Chemicals & Gases

i any value

Manufacturing > Computer Equipment
Manufacturing > Consumer Goods
Manufacturing > Electronics

Manufacturing > Food & Beverage

Manufacturing - +




Filtering Company Surge by Geography




Market Insights

In Market Insights, you can filter by where the
Company Surge for an account is predominantly
taking place. You can only choose 1 score at a time.

TIP: A business might be showing Surge in a specific location, but not
across all locations - and vice versa. Keep in mind that Company
Surge is acceleration of research at the account level, so depending
on the location, the acceleration may be higher and therefore
showing Intent.

Viewer Region

is « any value

Viewer Country

is any value
Viewer State
is - any value

Viewer Metro Area

is « any value

Viewer City

is any value



Filtering by Geography of the Device




Campaign Insights: Campaign Reach

In the Campaign Reach module within Campaign Insights (which shows 1st party data against
impressions from campaigns), you can filter by the location of the viewer’s device is when the

impression was served. oo
Campaign Reach ©

Entity Date Date Comparison Custom Segment Name  Segment ID
any value v Last 30 Days weekly v is any value isany va

Professional Group  Seniority Primary Functional Area  Functional Area Company Size Industry 1
is any value is any value is any value is any value is any value is any value

B2B Interest Topic GO
is any value More * 5

Viewer Region

Viewer Country

D Selector

is any value -

Viewer State

is any value 4
Campi
Viewer Metro Area
is any value +
Viewer City

is any value +



Audience Insights: Audience Composition

In the Audience Composition module in Audience Insights (which shows 1st party data), you can
filter by where the viewer’s device is located.

Audience Insights

Audience Insights | Audience Composition ® justnow G =
Entity Date Range * Date Comparison Target Account List Business Domain Website Domain Website URL Custom ID

any value v Last 30 Days weekly v any value 4 is any value is any value is any value is any value
Engagement Company Size Industry Taxonomy * B2B Interest Theme G5  B2BInterest Category GO  B2BInterest

is any value is any value is any value Bombora X | is any value is any value is any value More * 5

Visitor Region

How does a specific page perform with an audience? El any value v | +
This dashboard highlights the website visitors’ demographics and firmographics data on a particular page. ple attributes in the below
graphs. Visitor Country

is ¥ any value +

Visitor State

is « any value +

Visitor Metro Area

66'931 16,000

14,000 is ~ any value +
12,870
Visitor City
12,000
is any value +
10,000




NOTE: Geolocation Profile data before 12/1/22

Due to an update to our location tables, we were not able to collect State, Metro or City profile
geolocation data before 12/1/22. Therefore, setting the date filter to include dates before 12/1/22

will result in missing data.

We recommend customers do not reference the tiles that include geolocations (“Known State,”
“Known Metro,” or “Known City”) in these two dashboards for dates before 12/1/22 or a timeframe

that spans before 12/1/22.



How to refine your results



Each dashboard can be further refined by clicking into a selection. The dashboard will
automatically refresh with only data from the selection.

Audience Insights

Audience Insights | Audience Interests ®

Entity Date Range * Target Account List

any value - Last 30 Days

B2B Interest Category GO  B2BlInterest G

is any value is any value

B2B Interest Themes

B2B Interest Theme Unique Visitors

Marketing
Company, W7o
Technology 1007
Business 336
Legal 250
Finance 201
Human Resources 177
Energy/Construction/Manufacturing 163
Healthcare 8
Consumer Technology “
Government 7
Events & Conferences 2
BioTech 2
Retail 3
Media 8

Visitors with Known Company Size
Unique Visitors Percent of Total

809

Company Size

Micro (1-9 Employees) 10%

any value -

Business Domain  Website Domain Website URL Custom ID

is any value is any value is any value is any value

B2B Interest Categories
Unique Visitors

I 5 575

AdTech

Business Services 858
735
309
Technology 302
Media & Advertising 233
Consumer 188
Sales 163
Campaigns 153
HR 143
APls & Senvices 132
Data Management 99
CRM 9
Security 78
Budgeting, Planning & Strategy 7
Financial 75
Supply Chain 60
Tradinn & inuacting o

Visitors with Known Professional Group

Professional Group Unique Visitors v | Percent of Total

Business Professional 27922

Tmago C =T
Taxonomy * B2B Interest Theme GO
Bombora X~ is any value 1 C l . .
. ick the selection you
.
want to refine.
.
2. Note the selection at the
Top 20 B2B Interests
- v top of the dashboard. You
Bombora 13964
‘Company Surge 6281 1
can remove the rerinemen
Lead Scoring 722
Challenger Sales 534 b - -
y clicking the
.
Calify
advd Audience nsights
ven  Audience Insights | Audience Interests ® smago G =
6sen
o2 Entty Target Account List Business Domain  Website Domain  Website URL Custom D Taxonomy * 828 nterest Theme <>
B any value any value is any value is any value is any value is any value Bombora X - is any value
Pred
Cultir
Integ
Turtl
Acxit
B2B Interest Themes B2B Interest Categories Top 20 B2B Interests
So B2B Interest Theme Unique Visitors v B2B Interest Category Unique Visitors B2B Interest Unique Visitors v
Micg Technology 309 Ad Tech 25876 Microsoft Sales Accelerator 124
Business Services o Cutivate o
Demand Geneaton ns clokup 0
a0 wike 18
Technology 302 'Saa$ Management Platform (SMP). 4
Media & Advertising s CustomerExperience Platior B
Consumer 108 Vitware Tonzu f
Sales. 163 Monday.Com 3
Compaigns 153 AP Business e 2
" s Work Management 2
Aots . enices 12 MctosotTeams 2
» Data a2 a Senics (0035) 2
o AP Customer ata Mansgement 1
Seaur » SAP Anlytics Cloud i
Budgeting Planing & Sategy n Remote Suveys 1
Fiancia 5 Cloudapp 1
Supply Chain @ AP ntligent Technlogies '

Company Size

Visitors with Known Company Size

Unique Visitors Percent of Total Professional Group Unique Visitors

Visitors with Known Professional Group

Visitors with Known Company Revenue

v Percent of Total Company Revenue Unique Visitors Percent of Total

Micro (1-9 Employees) I 1% Business Professional a0z 7% Micro (SIMM) I w.

‘Small (10- 49 Employees) 13 15% T Professional s 25%  Small (SIMM-$10MM) [ 20%

Medium Small(50- 19 Employe.. | NN 1 265 HumanResources Proessio. [ 77 125 Medumsma ciowssowy [ >5 25
— L=l I




Click multiple attributes within the same table

Hold ‘Command’ (Mac users) or Hold ‘Control’ (PC users) and click to filter to more
than 1 attribute in the same table

Audience Insights

Audience Insights | Audience Interests ® mage G =
Entity Date Range * Target Account List Business Domain Website Domain Website URL Custom ID Taxonomy * B2B Interest Theme &
any value - Last 30 Days any value v is any value is any value is any value is any value Bombora X v is any value

B2B Interest Category GD  B2BInterest GD

is any value is any value
Unique Visitors
B2B Interest Themes B2B Interest Categories : Top 20 B2B Interests
B2B Interest Theme Unique Visitors v Unique Visitors B2B Interest Unique Visitors v
Marketing [ - 597 [ 25576 Bombora [ 1396e
Company . 1741 Business Services fess Company Surge P 6281
Technology I 1,007 Demand Generation I 735 Intent Data _ 5819
Business 336 Business Solutions 309 Lead Scoring ! 722
Legal 250 Technology 302 Challenger Sales Us3a
Finance 201 Media & Advertising 233 LinkedIn Sponsored Content I 343
Human Resources 177 Consumer 188 California Consumer Privacy Act (CCPA) 1162
Energy/Construction/Manufacturing 163 163 Advertising Campaign | 153
Healthcare 81 Campaigns 153
Consumer Technology a4 HR 143 g . . e o e
.
e - ' Tip: If you are looking for your visiting
Events & Conferences 28 Data Management 99 a A A s
BioTech CRM
o= zo _ " audience of Companies with < 500
Retail 13 Security 78
Media 8 Budgeting, Planning & Strategy 77 ! - - - -
2 employees, filter by multi-clicking the 4
Supply Chain 60

- ¥ attributes within the Company Size table
Visitors with Known Company Size Visitors with Known Professional Group t ha t are < 5 00 em p l o yee S

Company Size Unique Visitors Percent of Total Professional Group Unique Visitors v Percent of Total
Micro (1 -9 Employees) _ 809 10% Business Professional _ 27922 47% Micro (<$1TMM)
— - —




See Intent by Sub-Industry

arcent of Tota Industry
1.4 Business Services
Manufacturing

0.4% l Software

Drill Into Software
‘I by Sub-Industry I

FinanceR

Education
Real Estate

Right-click the Industry you want
to refine.

Click “by Sub-Industry”

A pop up window will appear and
load the bar chart for sub-industry
intent.



How to refresh, download and share data



Refresh data

Click the refresh button in the upper right corner to update the dashboard whenever
you make changes

Audience Insights
Audience Insights | Audience Interests ® @ mago C = i

Entity Date Range * Target Account List Business Domain Website Domain Website URL Custom ID Taxonomy * B2B Interest Theme G

any value v Last 30 Days any value v is any value is any value is any value is any value Bombora > <5l IS 2 is any value

B2B Interest Category GO  B2BInterest &

is any value is any value




Download data - entire dashboard
Right click the 3 vertical dots in the right hand corner and select ‘Download’

Audience Insights

Audience Insights | Audience Interests ®

Entity

any value

B2B Interest Category G2

is any value

B2B Interest Theme
Marketing

Company
Technology

Business

Legal

Finance

Human Resources

v Last 30 Days

Date Range * Target Account List

any value

B2B Interest >

is any value

B2B Interest Themes

Unique Visitors v

Energy/Construction/Manufacturing 163
Healthcare 81
Consumer Technology a4
Government 37
Events & Conferences 28
BioTech 20
Retail 13
Media 8
Visitors with Known Company Size
Company Size Unique Visitors Percent of Total

Micro (1 - 9 Employees)

I - 10%

Tmago C =
Business Domain Website Domain Website URL Custom ID Taxonomy * B2B Interest Theme G
is any value is any value is any value is any value Bombora Xl v is any value
nique Visitors
8mago C = ¢
B2B Interest Categories rests
B2B Interest Category Unique Visitors ¢ Clear cache and refresh<: 8« e Visitors v
Ad Tech e [ 13964
= < e

Business Services I 858
Demand Generation I 735 Show dashboard details
Business Solutions 309
Technology 302 Copy dashboard : N :
S DT oo — Download Bombora | Audience Insights | Audie...
zolnsumel 188 Format

i s, < Download 38D
Campaigns 153 PDF
- - hedule deli o
APIs & Services 132 Schedule delivery S Paper Size
Data Management 99 Fit Page To Dashboard
CRM - Add to a board 9
Security 78

" Expand tables to show all rows
Budgeting, Planning & Strategy 77 Get link mL ©
Financial 75 ["] Arrange dashboard tiles in a single column
Supply Chain 60
Tradinn & Iouastinn o = Reset filters 38R
Visitors with Known Professional Group pany f Open in Browser Cancel

Professional Group Unique Visitors v Percent of Total @ Each tile's time zone
Business Professional T - 52 UTC, unless otherwise noted 1%




Download data - individual tables

Right click the 3 vertical dots in the right hand corner of each table and select
‘Download data.’ You can then select your preferred format

Business Domains :
Business Domain Company Name Unique Visitors v Page Views High Engagemer
bombara o Bombora nc I o N - | M © Exlore fom here
salesforce.com Salesforce 34 |44 2 3 D —
terminus.com Terminus - 14 51 7 = Jownioaddata
essensys.tech - Essensys PLC 10 17 2 .
Y Y || Autosize all columns
ibm.com 1BM | B 20 1
workday.com Workday Inc . 9 18 1 Reset all column widths
rollworks.com Growlabs . 9 17 2
triblio.com * Triblio, Inc. . 9 42 0
netdocuments.com * NetVoyage Corporation 9 36 5 . .
e n Download Business Domains
accenture.com Accenture plc . 8 23 6
trustwave.com TrustWave Holdings, Inc. . 7 24 3
gartner.com - Gartner, Inc. . 7 1" 4 Format
integrate.com Integrate.com, Inc. 7 16 1
g g . PNG (Image of Visualization)
snowflake.com - Snowflake Computing Inc. . 7 16 0
microsoft.com - Microsoft Corporation l 6 19 2 " dval
3ds.com - Dassault Systemes SE l 6 16 2 TXT (tab-separated values)
autodesk.com Autodesk, Inc. l 6 23 3 Excel Spreadsheet (Excel 2007 or later)
lookout.com - Lookout, Inc. l 5 9 1 Ccsv
sas.com SAS l 5 n 4 JSON
nuance.com Nuance Communications, Inc. I 4 I 6 0

HTML

Markdown

PNG (Image of Visualization)




Share data

Right click the 3 vertical dots in the right hand corner and select ‘Schedule delivery’
Customize your frequency and choose who to share your report with by entering emails

Audience Insights

Bombora | Audience Insights | Audience Composition ©

Entty

anyvalue

Industry

el i X

nnnnnn

Date Range

isin the last 30 days

Date Comparison

weekly

How does a specific page perform with an audience?

Business Domain

is any value

Website Domain

is any value

et

bsite URL

is any value

Custom D

is any value

Engagement

is any value

Company Size

s any value

7471

‘4

hi

particular page. Filter

1764

Visits

1493

2271

Industry

is any value

thagp C T

ry

any

<

1hago C

naygu o =

Clear cache and refresh: & «

Show dashboard details

Schedule Bombora | Audience Insights | Al

Copy dashboard Settings Filters  Advanced options
& Download ) Recurrence Day Time
Monthly v st~ 06:00 v
Schedule delivery X1{S
Destinati
Add to a board Email v
Get link Email addresses * Al (1) External (9
mchocky@bombora.com X X
= Resetfilters ¥R
Format
@ PDF -
@ Eachftile's time zone
UTC, unless otherwise noted
Test now

Cancel Save




Surf’s up.
Let’s take off.

coop@bombora.com



mailto:coop@bombora.com

